
The Advertising Campaign event was created by DECA/Delta Epsilon Chi in response to the career  
opportunities available for college graduates in the advertising field.

Basically, participant(s) with career interests in advertising have developed a detailed ad campaign. Each team 
has selected their own prospective client/advertiser. Playing the role of a decision-maker in the prospective 
client’s organization, you are to read the written document and then take part in a presentation by the team. 
The team must provide for you, as part of their written prospectus, documentation that supports the media 
rates and guidelines used. While a budget limit was not given the participant(s), each team must identify the 
budget used for their campaign. Part of your role is to evaluate whether the budget was followed, and whether 
it is appropriate for the media, client and market indicated.

Judging the Written Entry and Presentation
Please familiarize yourself with all of the guidelines before reading any of the prospectus and interacting with 
participants. Penalty points (see Written Event Checklist) have already been assessed. Your job is to evaluate 
the participant(s) written prospectus and presentation based on the Written Entry and Presentation Evaluation 
Form. 

1.	 To ensure fairness, at no time should a participant be asked where he/she is from (school, state,  
country, etc.).

2.	 Place the participant(s)’ name(s) and identification number(s), using labels if provided, on the bubble 
score sheet as instructed (if not already done). If a bubble score sheet has not been provided, this infor-
mation must be placed on the evaluation form for this event.

3.	 Participants will be scheduled for presentations at thirty-five (35) minute intervals. 

4.	 The participants will begin by setting up visuals, equipment, supplies, etc. During this time you may 
review the Participants’ Prospectus.

5.	 Participants will have up to twenty five (25) minutes to set up in the presentation room/area, present 
their advertising campaign and answer questions from the judges. Remember, you are role-playing a 
decision maker in an organization looking for an effective advertising campaign. You may refer to the 
Participant’s Prospectus or to your notes during the interaction with the participants.

6.	 You may ask questions of the participants to determine their ability to think spontaneously. To insure 
fairness, you must ask all participants the same standard questions. After asking the standard questions, 
you may ask other questions for clarification specific to the current participant(s).

7.	 Following the participant’s interaction with you, please thank the participant(s) and state that a  
decision will be made soon and the participant(s) will be notified of the decision.

8.	 During the last ten (10) minutes, after the participants are excused from the judging area, you may 
score the participant(s). Refer to the Evaluation Criteria section for guidelines. On the bubble sheet 
provided, please bubble in the appropriate score and write the score on the corresponding line to verify 
accuracy. Please make sure not to exceed the maximum score possible for each item. 

	
	 Please make sure to score all categories, add them for the total score, then initial the total score. The 

maximum score for the evaluation is one hundred (100) points.
	
	 Note: If a bubble sheet has not been provided, you will indicate your scores on the Advertising Cam-

paign Evaluation Form.
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